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The Gold Rush Trail

Promote the
Gold Rush Trail
between
San Francisco - Yukon

in 2015
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v" Research based

Destination

British Columbia en r-
Gold Rush/Spirit Trail g . e

Brand Awareness and
Perceptions Consumer Survey

v" Grow awareness of market ready experiences




WHAT’S HAPPENING
TODAY ?
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The Gold Rush
Trail Timeline >
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Gold Rush Trail

Vous publez, commentez ef ndiquez que vous amez en tant que Gold Rush Trail — Changer 4 Marie Bayard

Page Actité Statistiques Paramétres Développer l'audience - Aide -

Gold Rush Trail
Pubbe par Marie Bayard [7] - hier - Modifie

Families wanted! Bring your sense of adventure and play the part of an
1800s Hudson's Bay Company worker. Dress up and try out blacksmithing,
barrel-making, trading and even being the boss

http:/fwww._pc.ge.caleng/lhn-nhs/be/langley/activiactnvg aspx
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‘Great looking site"
Gold Rush Trail Facebook Page




ArcGIS + FEATURES PLANS  GALLERY MAR  wEui Lo @ @@esri

The Mapping Platform
for Your Organization

&l of the ready
y an be productse nght away

What iz ArcGIST

e * Change Basemap
Change thumbnail

Move me around
or change my color

Surrounded by striking river and
. y mountain scenery, New Westminster
L ! 3 attracts visitors seeking a taste of

: i = British Columbia's rich heritage.
=
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COMCAST CAMPAIGN OVERVIEW

WaAShinoten Murlect

= 30 second TV ad with Interactive Telescoping on Demand
= 5 minute video feature on demand

= 30 second online video ad

467,888 impressions throughout campaign




2015 Royal BC Museum Exhibit

(%TQDYAL BC Museum

Where the past lives,




O Media Relations

O Travel Trade e
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“ Pacific North West Itinerary A

O Marketing Campaigns
* Comcast 8 week campaign in Seattle

“ Facebook Ads




Thank you!
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