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Promote the   
Gold Rush Trail  

between   
San Francisco -  Yukon 

 in 2015 

The Gold Rush Trail 



 Research based 
 
 
 
 Grow awareness of  market ready experiences 
 
 Grow visitation and revenues 
 
 Feature history and heritage including First Nations 

GOLD RUSH TRAIL  
OBJECTIVES 
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WHAT’S HAPPENING  
TODAY ?  Website 

This image cannot currently be displayed.



Timeline 



Brochure 



Facebook Page 





STORY MAP 
Story Map 



COMCAST CAMPAIGN OVERVIEW  
 

Washington Market 
 

 30 second TV ad with Interactive Telescoping on Demand 
 5 minute video feature on demand 
 30 second online video ad 

 
 

467,888 impressions throughout campaign 



OUR FUTURE 

2015 Royal BC Museum Exhibit 



o Media Relations 
 
o Travel Trade 
Pacific North West Itinerary 
 
o Marketing Campaigns 
Comcast 8 week campaign in Seattle 
Facebook Ads 
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Future  
Activities 



Thank you! 
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